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Newelevator codemay raise
pricesby2-5%:KoneIndiaMD
Deepak patel
& himanshi BhaRDwaj
NewDelhi, 27 July

Thenewlift safetycodemay lead
to a 2–5per cent price rise,which
is minimal and absorbable by
customers, Amit Gossain,
managing director of Kone
ElevatorIndia,said,emphasising
that all the states must imple-
ment it without delay before the
deadlineends inDecember.
Currently, 15 states and one

UnionTerritoryhaveadoptedthe
lift safety code issued by the
BureauofIndianStandards(BIS).
The BIS introduced the new

code—IS 17900Part 1 andPart 2
— in 2022, replacing earlier stan-
dards like IS 14665 and IS 15785
and bringing India’s elevator
safety framework in line with
global norms. These norms will
come in force fromDecember 22
thisyear.
TheintroductionofIS17900is

seen as amuch-neededupgrade
to India’s elevator safety land-
scape.Italignswithinternational
standards such as EN 81-20 and
EN 81-50, and also introduces
clearer provisions for emergency
communication systems, over-
load protection, fire and earth-
quake resilience, and more
rigorousinspectionandmainten-
anceprotocols.
However, BIS codes are not

automaticallyenforceableacross
thecountry.Forthemtobelegally
binding, individual states must

issuenotificationsoramendtheir
respective Lift Acts. While early
adoptionby15statesandJammu
& Kashmir is a promising devel-
opment,severalkeystatesareyet
tomaketheswitch.
“The safety code should be

implemented by all the states,”
Gossain said in an interview to
Business Standard. The antici-
pated cost increase due to com-
pliance with the new code is
relativelylowandmanageablefor
customers. “There is a concern…
but it would be minimal. The
price increasewouldbebetween
2–5percentonaverageforthetop
fiveestablishedplayers. Thecus-
tomerscanbear this,”hestated.
The top five players — Kone,

Otis, Schindler, Johnson Lifts,
and TK Elevator — together
accountfor85percentoftheelev-

atorandescalatormarketinIndia
in volume terms. For local or
smallermanufacturerswhohave
notbeenfollowinganystandards,
thepricehikewouldbeconsider-
ablyhigher,Gossainnoted.
FinnishcompanyKone,forits

part, has alreadybegun the tran-
sition. “We saw a four per cent
increase in price due to this
upgrade,”hesaid,referringtoone
of its products that has alre
ady been brought up to the IS
17900 standard and is nowbeing
sold inIndia.
Gossain assured that all Kone

productswillbeupgradedtomeet
the new code by the end of this
year,wellaheadofthe2025dead-
line.Hepointedout that thenew
codemandates three significant
safety features that contribute to
thecost increase.

Theseincludeunintendedcar
movementprotection,whichpre-
vents the elevator from moving
whendoors are open; ascending
car overspeed protection, which
addresses the risk of the car
overspeeding upwards due to
control failure;andrefugespaces
at the pit and car top for techni-
ciansafety.
India’s elevator and escalator

market isoneof the fastest-grow-
ing globally. In 2024, between
85,000 and 90,000 units were
sold, 95 per cent of which were
elevators. Among elevators sold,
65percentwerefortheresidential
segment,25percentforcommer-
cial buildings, and10percent for
infrastructure, such as airports
and metros. In contrast, 95 per
cent of escalators were sold for
commercial use, with the rest
usedin infrastructureprojects.
Kone currently defines 40

Indiancities—includingNagpur,
Guwahati, and Shillong — as
Tier-Imarkets.TheseTier-Icities
account for about 60 per cent of
its sales today,while the remain-
ing 40per cent comes fromTier-
II cities. However, this trend is
expected to reverse over thenext
five years,withTier-II cities con-
tributing 60per cent of the com-
pany’s sales as demand for
elevators spreads beyond major
cities, henoted.Gossain said the
growth outlook for India is very
strong,with themarketexpected
to expand in double digits over
thenextfiveyears.

Hotels seek to check in frequent
flyers toboost business
Roshni shekhaR
Mumbai, 27 July

With Indians constantly on themove,
hotel chains are deploying a common
strategy:Tap into thegrowingnumber
of frequentair travellers.
Radisson Hotel Group recently

launched Radisson Flights in India,
partneringwithEtraveliGroup,aglobal
flight technology provider. Radisson
Flights,anintegratedbookingplatform,
willoffera20percentdiscountonhotel
stays with every flight booking. The
group is rollingout a similar service in
14 other countries. Sarovar
HotelshastiedupwithFLY91,
aregionalcarrier, toofferdis-
counts to guests at select
placesinthecountry.InApril,
Accor Hotels and low-cost
carrier IndiGo announced
theywill collaborate for their
customer loyalty pro-
grammes.WyndhamHotels
andResorts,whichhasapart-
nership with Pegasus Air-
lines, is exploring ways to provide
similarofferstoitscustomers inIndia.
Such initiatives intend to provide

“frictionless travel experiences” to
travellers, according to hospitality
industry executives.Domestic airlines
from January to June 2025 carried
85.174 million passengers, up 7.34 per
centfromthepreviousyear(79.348mil-
lion),accordingtotheDirectorateGen-
eral of Civil Aviation’smonthly report.
Onamonthlybasis,thenumberwasup
3.02percent inJune.
“India iswitnessing an accelerated

demand for frictionless travel experi-
ences, andRadissonFlights is ourway
ofmeetingthatdemandheadon,”said

Nikhil Sharma,managingdirector and
chief operating officer, South Asia,
RadissonHotelGroup,inapressrelease.
“As a brand that has consistently led
withinnovationandguest-centricity,we
areproud tooffer travellers in India the
convenienceofbookingtheirflightsand
accommodation under one trusted
umbrella. This launch is part of our
broaderefforttobuildanintegratedeco-
systemthatmeetstheevolvingneedsof
theIndianconsumerandreinforcesour
positionasadigitally forwardhospital-
itybrand.”
Radisson, a global brand that has

more than 200 hotels in
India, said its “integrated
offering” reflects the
company’s strategy to
serve asmore than just a
stay provider but an
enabler of “complete,
connected travel experi-
ences”.
SarovarHotels’collab-

oration with FLY91 aims
topromote regional tour-

ism and “create a seamless, value-
drivenexperienceforguests”,according
toapressrelease.FLY91passengerswill
receive an exclusive 20 per cent dis-
count on roombookings and foodand
beverages at Sarovar Hotels in Goa,
Sindhudurg,Pune,Bengaluru,Hydera-
bad, andSolapur. SarovarHotel guests
cangeta10percentdiscountonFLY91
basefaresforflightsoperatinginsectors
where the airline operates. The offer,
whichcanbe redeemedaswell,will be
accessible on the twocompanies’web-
sites. “With the rebound of domestic
travel and increased interest in short-
haul getaways, this partnership allows
us tocapturedemandmoreeffectively

by offering guests seamless travel and
staybenefits.The initiativealignswith
ourbroaderobjectiveofpromotinglast-
mile destinations and strengthening
brandpresenceinTier-IIand-IIIcities,”
saidAkshayThusoo, seniorvice-presi-
dent,commercial,SarovarHotels.
Thusoo said the initiative is in its

earlystages,butthecompanyexpectsa
boost of 5 per cent to 7 per cent at its
hotels in select locations over thenext
two quarters. The locations — Goa,
Sindhudurg,Pune,Bengaluru,Hydera-
bad, and Solapur — were selected
based onFLY91’s operational network
and the hotel company’s footprint
there.AsFLY91expands its routemap,
Sarovar Hotels is open to extending
the partnership to additional cities,
Thusoosaid.
“The initiative is expected to drive

incremental business fromFLY91pas-
sengers, particularly leisure travellers
and corporate guestswho are increas-
ingly seeking convenient, bundled
travelandstayexperiences.”
IndiGoBluChipandAccor’s loyalty

programme are expected to launch
theirstrategicloyaltypartnershipinQ4
2025 (calendar year), said the hotel
company inanemail.Thepartnership
isexpectedtoenablecustomersofboth
companies to earn and redeempoints
at hotels and flights in India and
abroad.WyndhamHotels andResorts
said its partnership with Pegasus Air-
lines has seen strong traction in key
internationalmarkets.
“InJune2025,wejoinedhandswith

Pegasus Airlines to offer Wyndham
Rewardsmembersevengreatervalue,”
saidRahoolMacarius,marketmanag-
ing director (Eurasia), Wyndham
HotelsandResorts.

(THE pricE
incrEaSE iS minimal
and abSorbablE by
cuSTomErS)
Amit Gossain
Managing director,
Kone Elevator India
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THESE iniTiaTivES
inTEnd To providE
“fricTionlESS
TravEl
ExpEriEncES” To
TravEllErS,
according To
induSTry
ExEcuTivES
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NOTICE OF THE 19TH ANNUAL GENERAL MEETING,
E-VOTING INFORMATION AND BOOK CLOSURE

Notice is hereby given that
1. The 19th Annual General Meeting (“AGM”) of the members of LGB Forge Limited

(“the Company”) is scheduled to be held on Thursday, August 21, 2025 at
03.00 p.m. (IST), through Video Conferencing / Other Audio-Visual Means (VC/
OAVM) to transact the business as set forth in the Notice of the AGM dated
May 07, 2025. In compliance with MCA Circular No. 09/2024 dated September
19, 2024 issued by Ministry of Corporate Affairs (MCA) and Circular No. SEBI/
HO/CFD/CFD-PoD-2/P/CIR/2024/133 dated October 03, 2024 issued by the
Securities and Exchange Board of India (SEBI) (hereinafter collectively referred
to as “Circulars”), companies are allowed to hold AGM through VC without the
physical presence of the members at a common venue.

2. As permitted under the Rule 11 of the Companies (Accounts) Rules, 2014, the
electronic copies of the Notice of the AGM alongwith the Annual Report 2024-
25 have been sent on July 26th, 2025, to all the members of the Company
whose email IDs are registered with the Company / Depository Participant(s)
(“DP”). Further in compliance with Regulation 36(1) (b) of the SEBI (Listing
Obligations and Disclosure Requirements) Regulations, 2015 (“Listing
Regulations”), a letter providing web-link for accessing the Annual Report for
the FY 2024-25 alongwith the Notice, is being sent to those shareholders who
have not registered their e-mail address. Members may note that the Notice of
the AGM and the Annual Report are also available on the Company’s website
www.lgbforge.com, on the website of the Stock Exchange viz., BSE Limited
(www.bseindia.com) and also on the website of Central Depository Services
(India) Limited (“CDSL”) (agency for providing the remote e-voting facility and
e-voting system during the AGM) i.e., www.evotingindia.com.

3. Members can attend and participate in the AGM through VC/OAVM facility only.
The instructions for joining the AGM are provided in the Notice of the AGM. In
compliance with Section 108 of the Companies Act, 2013, read with Rule 20
of the Companies (Management and Administration) Rules, 2014 as amended
from time to time and Regulation 44 of the Listing Regulations, the Members
are provided with the facility to cast their votes on all resolutions set forth in the
Notice of the AGM using remote electronic voting system ('remote e-voting').
Additionally, the Company is providing the facility of voting through e-voting
system during the AGM ('e-voting'). Detailed procedure for remote e-voting/
e-voting is provided in the Notice of the AGM.

4. All the Members are informed that:
a. the date of completion of dispatch of Notice/Annual Report is Saturday, July

26th, 2025.
b. the cut-off date for determining the eligibility to vote by remote e-voting or by

e-voting at the AGM shall be Thursday, August 14, 2025;
c. the remote e-voting shall commence on Monday, August 18, 2025 at 09.00 a.m.

(IST) and end on Wednesday, August 20, 2025 at 05.00 p.m. (IST);
d. the remote e-voting module shall be disabled by CDSL beyond 05.00 p.m. IST

on Wednesday, August 20, 2025;
e. A person, whose name is recorded in the register of members or in the register

of the beneficial owners maintained by the depositories as on cut-off date only,
shall be entitled to avail the facility of remote e-Voting/ e-Voting at the AGM.

5. Members holding shares either in physical form or dematerialized form as
on the cut-off date i.e., Thursday, August 14, 2025 may cast their vote on all
resolutions set forth in the Notice of the AGM using electronic voting system /
remote e-voting of CDSL by following the procedure set out in the Notice of the
AGM. The facility for e-Voting will also be made available during the AGM and the
members attending the meeting through VC facility, who have not cast their vote
by remote e-Voting shall be eligible to vote through the e-Voting system during.
AGM The members who have cast their vote by remote e-Voting prior to the
AGM may also attend the AGM but shall not be entitled to cast their vote again.

6. Any person, who acquires shares of the Company and becomes member of
the Company after dispatch of the Notice of meeting and holding shares as on
the cut-off date i.e., August 14, 2025, may obtain the login ID and password
by following instructions given in the Notice of AGM. In case the shareholder's
email ID is already registered with the Company/its Registrar & Share Transfer
Agent (“RTA”)/Depositories, log in details for e-voting are being sent on the
registered email address.

7. The voting rights of members shall be in proportion to the equity shares held by
them in the paid-up equity share capital of the Company. Members attending
the meeting through VC/OAVM shall be counted for the purpose of reckoning the
quorum under Section 103 of the Companies Act, 2013.

8. Sri. P. Eswaramoorthy, Proprietor of M/s. P. Eswaramoorthy and Company,
Practising Company Secretaries, has been appointed as Scrutiniser to scrutinise
both the remote e-voting process and e-voting at the meeting in a fair and a
transparent manner.

9. In case of any queries relating to remote e-voting, members may refer the
“Frequently Asked Questions (“FAQ”) and e-voting manual available at
www.evotingindia.com under help section or write an email to
helpdesk.evoting@cdslindia.com or contact toll free no. 1800 22 55 33 or
contact Company’s RTA, M/s. Cameo Corporate Services Limited, Subramanian
Building, No.1, Club House Road, Chennai – 600 002 Ph: No: 044 2846 0390,
Email: murali@cameoindia.com.

10.Pursuant to the provisions of Section 91 of the Act, and Regulation 42 of
Listing Regulations, the Register of Members and Share Transfer Books for
equity shares of the Company will remain closed from Friday, August 15, 2025
to Thursday, August 21, 2025 (both days inclusive) for taking record of the
members of the Company for the purpose of AGM for the financial year ended
March 31, 2025.

Place: Coimbatore For LGB Forge Limited
Date: July 26, 2025 Narmatha G K

Company Secretary and Compliance Officer




